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H1 2023 highlights

A resilient performance, in line with expectations

Resilient H1 performance, whilst navigating macro-economic conditions

* Improved adjusted' operating margins of 13.8%
* Pro-active and disciplined management of costs. Strong pricing maintained, offsetting inflation

* Central corporate costs re-sized, on track to deliver the previously guided run rate of c.£13m

* Robust balance sheet with 0.2x leverage, supporting investment in organic and inorganic growth
« Strong adjusted operating cash flow?, cash conversion of 89.1%
* Investing in our “hassle-free” proposition, and the development of cross-sell opportunities, including Wixroyd

* Leading on sustainability, making excellent progress towards our medium-term goals

Expectations for FY23 unchanged

1 Before adjusting items and acquired intangible amortisation N
2 Adjusted operating cash flow is net cash flow from operating activities, excluding income tax paid, pensions adjustments, and cash flows relating to adjusting items, less net capital expenditure Y E SS E N T R A
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Financial Performance

Jack Clarke
CFO
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H1 2023 financial results

Financial resilience and strong balance sheet

Total revenue Adjusted’ operating Adjusted' operating Adjusted' operating
profit margin cash conversion?

£166.5m £25.0m 13.8% 89.1%

2022: £175.9m 2022: £15.Tm 2022:8.6% 2022: N/A
-5.5% +52.3% +520bps

Net debt to EBITDA incl. ROIC Adjusted' EPS Interim dividend
leases’

0.2x 12.2% 5.9p 1.2p

2022:2.1x 2022:13.3% 2022:0.9p 2022: N/A

All numbers presented on a reported basis

1 Before adjusting items and acquired intangible amortisation

~
2 Adjusted operating cash flow is net cash flow from operating activities, excluding income tax paid, pensions adjustments, and cash flows relating to adjusting items, less net capital expenditure Y E SS E N T R A
3 EBITDA is defined on a twelve-month basis, as operating profit before depreciation (and other amounts written off property, plant and equipment), share option expense, intangible amortisation and adjusting items 6
For 2023 EBITDA is calculated on a continuing basis and for 2022 on a total Group basis



Revenue bridge

-5.5% reported, -7.1% constant currency

* Disciplined pricing partly offsetting volume

decline, demonstrating the benefits of our

£175.9m

+1.6% £166.3m hassle-free proposition

+3.3%
* Volumes linked with wider market trends;
(10.4)% ,
strong H12022 comparatives
* Wixroyd acquisition (2022) supporting new
cross-sell opportunities across Europe
-5.5% reported
revenue decline
H12022 Organic Acquisitions FX H12023
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Income statement

H1 2023 H12022' Change %
fm fm
Revenue 166.3 175.9 -5.5
Gross profit 73.0 77.6
Trading adjusted? operating profit 29.2 35.1
Central corporate costs (6.2) (20.0)
Adjusted operating profit? 23.0 15.1 +52.3
Finance income 6.9 3.6
Finance expense (6.9) (15.3)
Adjusted profit before tax? 23.0 3.4
Effective tax rate 23.5% 21.5%
Adjusted profit? 17.6 2.7
Adjusted basic EPS? 5.9p 0.9p

1 Prior year numbers re-presented on a continuing operations basis
2 Adjusted to exclude intangible amortisation of £5.7m and an adjusting items pre-tax charge of £7.0m along with associated tax impact
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I
Adjusting items

Items excluded from adjusted profit measures

SaaS (Software as a Service) incl. ERP implementation 4.9
Relating to disposals and separation 0.9
Defined benefit pension scheme charges' 0.8
Acquisition costs? 0.4
Total 7.0

1 Incurred in relation to defined benefit pension scheme charges which, following the outcome of the strategic review, no longer pertain to the continuing operations of the Group
2 £0.4m incurred in relation to the acquistion of the Wixroyd Group, acquired in December 2022.
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Cashflow

89%
Cash
conversion

6.7
23.0 (6.7)
20.5
(4.8) I
E (1.4)
H
Operating Profit Non-cash items Working capital Net capex Operating cash Tax’

flow

1 Adjusted to exclude intangible amortisation and adjusting items
2 Being depreciation and amortisation of £6.9m, right-of-use asset depreciation of £2.7m, Share Option Expense of £0.7m offset by other movements (£1.3m)
3 Tax paid excludes the tax received on business acquisitions/disposals

18%
NWC
% sales

(3.8)

Net Interest paid

3%
Capex
% sales

15.3

1
Free cash flow
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Strong balance sheet supports capital allocation priorities

Strong liquidity position following the 2022 strategic

Shareholder returns M&A firepower
review process
: e : : £113.8m (£8.3m)
 £89.8m returned via special dividend in April 2023 Net Funding Surplus Net debt
30 June 2023
* ¢.£60m share buyback programme is ¢c.27% complete, | January 2023 e
£16.2m deployed as of 30 June 2023 £15.3m 0.2x
Free cash flow generated Net debt to EBITDA
Sufficient facility headroom for growth and M&A firepower (£106.0m) £286.3m
* Net debt to adjusted EBITDA 0.2x post-IFRS 16 Shareholder capital return Liqudity’
(£3.0m) $102.5m £200.0m
Sources of funding: Ordinary Dividend USPP debt RCF2

« $102.5m USPP with an average coupon rate of 3.8%

1 Group'’s liquidity position defined as the headroom available under the banking facilities plus cash resources
2 As of 30 June 2023, the Rolling Credit Facility (‘RCF”) is £10.0m drawn

extending to July 2033
 £200.0m Revolving Credit Facility expiring November 2025
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Capital allocation policy

A clear policy to support organic and acquisitive growth

ORGANIC GROWTH Capital investment remains core to strategic growth
Capex expected to be maintained between 4 -5% of sales

INNOVATION Sustainable new product development and propositions
Digitalising the customer experience drives cross-sell and customer
acquisition

ACQUISITIONS Strong pipeline of potential acquisitions
Addition of product adjacencies enables higher organic growth through

cross-sell

ORDINARY DIVIDENDS Maintaining dividend cover in the order of three times

@=0e
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Progressing towards our medium-term targets

We remain focussed on what we can control, and have clear financial targets to deliver profitable
growth

Revenue

Growth Profitability Cashflow Leverage Returns Dividend
3 O MY
. Iy [ O
1 I o & 0 ° @
Adjusted Cash Ox-1.0x ROIC Maintain
Revenue CAGR Operating Conversion near term >15% dividend cover
Profit >85% in the order of
>10% total c.18% Ox-1.5x 3.0x earnings
>5% organic medium term
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Strategic Update

Scott Fawcett
CEO
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Our vision is to be the world’s leading responsible hassle-free supplier
of essential industrial components

Clear strategy to High margin
Market leader with a drive organic growth business with scope Strong returns and
unique proposition and market share to expand through scale cash conversion
in a fragmented gains supported efficiencies, operational enabling value
£8-10bn market by digitalisation and effectiveness enhancing M&A
sustainability and pricing

Our ambition is to double revenue and triple operating profit
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Our business is resilient

Global footprint with breadth and depth of offer

30% 65

* Unique manufacturing and distribution business model

20%
* Wide range of product capabilities and end-customers, with . N °
5
exposure to high growth markets E 10% 55 3
* Attractive cross-selling opportunities 5w g
E S 38 NN 2
8 S I LI
Successful track record of M&A 3 -10% c
a >
. . . . . 0 45 =
Expanding product, market and geographic diversity S 20% %
* Scope for bolt-on acquisitions in a highly fragmented market S
40
-30%
Track record of financial performance through the cycle u
-40% 35
* 4-5% organic CAGR, >20% operating margin (pre-central costs)
° 80_100% CCISh COnverSiOn Pre-central cost margin  ====QOrganic Growth  e==PM|
A
F EssenTRrA
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Our business is diversified, we continue to focus on high-growth segments

Revenue by end-market

Industrial
Equipment,

34%

Consumer
Equipment,

12%

* 28% of revenue, across four end-market segments, is
exposed to industrial mega trends
*  Our “hassle-free” proposition supports performance in our

end-market segments, closely linked to industrial production

Revenue by channel

Distributors
H12022: 21%
H12023:19%

End-users
H12022: 79%
H12023: 81%

Distributor channels represent 20% of our customer
base and have continued to destock in H1
Our focus remains on winning new business,

including growth through cross-selling
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EMEA

* Broadly flat performance in H1, supported by the

acquisition of Wixroyd

« Like-for-like' Q1 revenue -4.3% improving to +0.2% in

Q2

* New business wins in the region are increasing
renewable energy and industrial equipment
end-market segments

Strategic areas of focus:

* Expansion of access hardware proposition

* Further exposure to machinery and automation
end-markets, supported by Wixroyd

* Cross-sell acceleration enabled by new product
introductions and training

1 like-for-like revenue excludes the impacts of acquisitions and foreign exchange

% of group revenue:

H1 23 H1 22 Change

(£m) (£m)
Revenue 89.8 89.6 +0.2%
Gross profit 45.2 46.0 -1.7%
Gross profit margin %  50.3% 51.3% -100bps

Revenue and gross profit as reported

Revenue by end-market:

Renewdible
Industrial
Equipment,
@@ Telecoms, 36%
(o]
10%

Consumer
Equipment,

@ L\ 15%
= =

istributor channels have been exclude 1
Distributor ch Is h. b luded. @ EJESSENTRA
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AmerICCIS % of group revenue:
« Signs of destocking continued in H1. End-user H123 H1 22 Change
channels are improving in Q2 (£m) (£m)
Revenue 56.6 61.7 -8.3%
e Like-for-like! Q1 revenue -12.2% and -14.3% in Q2 Gross profit 21.0 239 _9.59,
Gross profit margin % 37.1% 37.6% -50bps

* New manufacturing facility in Monterrey, Mexico is
now open, increasing capacity and will bring
production closer to demand Revenue by end-market:

Revenue and gross profit as reported

Strategic areas of focus:

Industrial
Equipment,

* Normalising distributor volumes

* Driving new business including cross-sell and
customer acquisition

* Near-shoring opportunities accelerated by Monterrey
facility in Mexico

Distributor channels have been excluded - \
1 like-for-like revenue excludes the impacts of acquisitions and foreign exchange ' ﬁ 4 E SS E N T R A
19



Asia Pacific

Performance driven by the market in China, seeing
gradual improvements from the end of Q1

Like-for-like' Q1 revenue -27.5% improving to -10.5%
in Q2

Renewable energy end-market segment more than
doubled year-on-year, supported by new business
wins including solar projects

Strategic areas of focus:

Commercial opportunities in emerging Asia markets,
notably Vietnam

Increased focus on access hardware solutions
enabling cross-selling

Acceleration of the integration of Hengzhu, enabled
by lifting of pandemic restrictions

1 like-for-like revenue excludes the impacts of acquisitions and foreign exchange

% of group revenue:

12%
H1 23 H1 22 Change
(£m) (£m)
Revenue 19.9 24.6 -19.1%
Gross profit 6.8 8.4 -19.0%
Gross profit margin %  34.2% 34.1% +10bps
Revenue and gross profit as reported
Revenue by end-market:
Renewable Other
Energy, I-:Ind.us‘cricllc
o, quipment,
Ve 18%
v
5%
Automation, Consumer
Equipment, ﬁ
R
. N
been excluded e E 4JESSENTRA
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SUSTAINABILITY AS A SOURCE OF COMPETITIVE ADVANTAGE

Excellent progress on mid-term ESG targets

@ * Renewable energy consumption increased * Over 3,900 products contain recycled
o to over 40% (FY 2022: 31%) content across product offering. In H1,
over 20% of raw materials are from
* As of Q12023, renewable energy sustainable sources

generated at our Thailand site
« Continue to improve safety culture with

* Additional five sites on target to reach significant reduction in lost time
zero waste to landfill by end of 2023 incidents year on year

2N (c.50% of sites)
@

Our
Communities

Essentra is developing the next set of targets
to build on progress

Components

Essentra has committed to the Science Based
Targets initiative and will submit targets for
validation in Q3 2023

<
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CLEAR STRATEGY FOR GROWTH & MARKET SHARE GAINS

We continue to invest in organic growth and strategic projects

Manufacturing footprint
* Mexico expansion

project in Monterrey is now
open and operations are
commencing

* The expansion will increase
capacity, support future
growth plans and enable near
shoring opportunities

Digital progress ERP

* Continue to follow a
phased roll-out whilst
improving processes in live
countries

* Digital hub in Turkey
continues to enhance next
generation websites, live in
26 countries

* Platform will be deployed

* Focussed on improving across all five Eastern Europe
organic traffic and customer sites including the
conversation rates distribution hub in Poland in

2023

* New functionalities
launched in H1, including
“my account”

* Anticipate up to £12m spend
in 2023, aligned with
guidance

*  We continue to develop Al
solutions

<
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VALUE ENHANCING M&A

Wixroyd acquisition unlocking cross-sell opportunities

v' Expanding capabilities in hardware components
v" Increasing manufacturing footprint

v" ¢.750 SKUS launched into Europe providing cross-sell opportunities

Case Study
 Essentra has won new business with existing customer, Ingeteam @wixroud Ingeteam

ELECTRIFYING

A SUSTAINABLE FUTURE
/\h
J—

* Aleading energy conversion company, with a wide range of

products across renewable energy sectors as well as e-mobility

* We're able to cross-sell across the breadth of our offer, including

Wixroyd products, to support in EV charging stations, delivering
revenues in 2023 and 2024

<
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VALUE ENHANCING M&A

Active acquisition pipeline supports value-enhancing M&A

*  We continue to apply a disciplined approach to deal
rationale. Our focus remains on bolt-on acquisitions

Hundreds on radar

* Targeting new product capabilities that can be
cross-sold, including existing suppliers of sourced
products

- We are increasingly considering the impacts of ESG >50 relationships @

* We have a rigorous financial framework, seeking a
post synergy ROIC of >15%

>25 focused priorities

*  We typically buy at 8-10x EBITDA reducing to 6-8x
EBITDA after synergies

We are in a number of active conversations, and

anticipate one bolt-on transaction in H2 A number of active discussions
50:50 bilateral vs process

<
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PROGRESSIVE MARGIN ENHANCEMENT

On track to reach medium-term target operating margin of ¢.18%

Operating
leverage and
scale
Procurement el .by
- “buying operating
Ofpt':"'s.”lg better” leverage and
Efficiency oot L ] efficiencies

I
* Accelerating

fY . in outer years
Benefits of ERP as ERP
benefits are
delivered
FY2022 ! Medium
pro-forma term
margin guidance -
EJ ESSENTRA

11n 2022, the Components business absorbed £20.7m of the £38.6m central services costs incurred in the year.
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D0 LR
Outlook

Our business model is fundamentally strong
* Historical through-cycle operating margin resilience

« Continue to maintain pricing and pro-active, disciplined cost management

Confident in achieving the medium-term financial framework
* Investing in the business whilst remaining mindful of the macro conditions
* Strong balance sheet supports organic growth investment and value enhancing bolt-on M&A

*  We expect to maintain progress against our medium-term targets

Outlook for FY 2023 unchanged

* Mixed market conditions in Europe and potential for improvement in Americas and Asia. We anticipate broadly

flat trading in H2

* Profitability continues to be robust and the Company is well positioned to capitalise on market recovery

* The Board’s expectations for FY 2023 remain unchanged E] ESSENTRA
27
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The breadth and depth of our offering is a key differentiator

\/\

]

Ooo
oo

O

oo
13 80m 45,000+ 24 1bn
manufacturing parts produced SKU'’s distribution parts in stock
sites per week centres

¥\ /@
(AN
&) o = J é)
33 c.75k 1.8m 17k c.3,000
sales and service customers order lines orders shipped employees
locations per year per week worldwide
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A resilient and diversified business

Revenue by region

Asia,

14%

Distributors,

21%

Europe &
ROW,

51%

Americas,

35%

Customer count by customer
segment

SME/ Consumers,
31% Sales,

Industrial

anufacturers,

/ 67% Sales,

Larger SME/
Consumers, 2%
Sales,

All data correct as of FY2022

Revenue by channel

Revenue by offer type

Custom,

Configured Standard,
End ) :
users, 28% 64%
79%
Revenue by customer segment
SME/ Consumers,
7% Sales,

Larger SME/ ‘
Consumers,
21% Sales,

Industrial

Manufacturers,
72% Sales,

EW
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Typical product
range to unlock
target category

----------------

After customer
is unlocked,

= wecancross-sell 1

our full range.

Equipment  Industrial Electronics

Ll
)
—
14
Ll
o
<
Ll
—
O
2
(@]
O
X
o

INDUSTRIAL MANUFACTURING

©

Renewable EV charging Other Industrial

Equipment Equipment

IIIIII

Emm?®

Multiple product expertise and a broad range of customer categories

CUSTOMER CATEGORY

CONSUMER MANUFACTURNG
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Income Statement - Reported basis

Reported operating profit

Net finance charge

Profit/ (loss) before tax

Taxation (expense) /credit

Net income/ (loss)

Net loss from discontinued operations

Profit/ (loss) for the year

(2.6)

(0.8)
6.9

fm fm
Adjusted operating profit 23.0 15.1
Intangible amortisation (5.7) (5.0)
Adjusting items (7.0) (9.1)

1.0

(11.7)

(10.7)
1.7

X))
(178.4)
(187.4)
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Net funding surplus/ (debt) reconciliation

As of 1 January 2023: net funding 113.8
surplus

Free cash flow 15.3
Shareholder capital return (106.0)
Dividends (3.0)
Adjusting items (15.0)
Cash flow from discontinued (14.3)
businesses including disposal costs
FXincluding hedging derivatives 2.8
Lease Liabilities (1.9)

As of 30 June 2023: net (debt) (8.3)
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Exchange Rates

Half year ended 30 June 2023 Closing

Impact on HY2023 of a one cent increase in Adjusted Op. profit
rate movement (£m)
USS/£ (0.1)

Euro €/£ (0.1)

Half year ended 30 June 2022 Average Closing
USS/£ 1.29 1.21

Euro €/£ 1.18 1.16
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Our
Planet

Planet

Driving resource and
energy efficiency,
reducing emissions and
embracing renewables

Culture

Culture

A safe, supportive
work environment that
champions equality and

celebrates diversity

)
N\~
Our
Communities

Communities

Working with suppliers
to ensure ethical
practices and contribute
to equitable economies

Volunteering our time
and supporting good
causes

@

Our
Components

Components

Developing innovative
products using
renewables, recyclables,
reusables and
biodegradables

ESG Framework

oL0
0T
kA
Our
Customers

Customers

Providing a hassle-free
service that helps
customers achieve their
sustainability goals
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DISCLAIMER: Important legal notice

THIS DOCUMENT IS STRICTLY CONFIDENTIAL TO THE RECIPIENT AND HAS BEEN SUBMITTED TO YOU SOLELY FOR YOUR INFORMATION. THE RECIPIENT MAY NOT REPRODUCE
OR REDISTRIBUTE ANY PART OF THIS DOCUMENT TO ANY PERSON IN ANY FORM.

This document and the presentation to which it relates (“presentation”) neither constitutes, nor forms part of, an issue for sale or subscription of, or solicitation of any offer
or invitation to subscribe for, underwrite or otherwise acquire or dispose of any securities of Essentra plc (the “Company”) nor should it or any part of it form the basis of, or
be relied on in connection with, any contract or commitment whatsoever which may at any time be entered into by the recipient or any other person, nor does it constitute an
invitation or inducement to engage in investment activity under section 21 of the UK financial services and markets act 2000, nor does it constitute an invitation to effect any
transaction with the company or to make use of any services provided by the company.

The distribution of this document in other jurisdictions may be restricted by law and persons into whose possession this document comes should inform themselves about, and
observe, any such restrictions.

While the information in this document and the opinions are based on sources believed to be reliable the company has not independently verified the contents of this document.
Accordingly, no representation or warranty, express or implied, is made as to and no reliance should be placed on the fairness, accuracy, completeness or correctness of the
information or opinions contained in this document or in any presentation or other communication (whether written or oral) accompanying this document. The information
and opinions contained in this document or the presentation are provided as at the date of this presentation and are subject to change without notice. Neither the company
nor its shareholders nor any of their associates or affiliates nor any of their respective directors, members, officers or employees shall have any liability whatsoever for any loss
howsoever arising directly or indirectly from any use of this document or its contents or otherwise arising in connection therewith.

Neither the information in this document nor the presentation should not be interpreted as a profit forecast nor should any information contained herein be interpreted to
mean that the future earnings per share of the company will necessarily match or exceed the historical published earnings per share. Past performance cannot be relied on as a
guide to future performance.

All statements other than statements of historical facts included in this presentation, including, without limitation, those regarding the company’s financial position, business
strategy, plans and objectives of management for future operations (including development plans and objectives relating to the company’s services) are 'forward-looking
statements'. Forward-looking statements involve known and unknown risks, uncertainties and other important factors that could cause the actual results, performance or
achievements of the company or those markets and economies to be materially different from future results, performance or achievements expressed or implied by such
forward-looking statements. These risks and uncertainties include international, national and local conditions and other factors including those described under “management
of principal risks” in the company’s annual report and accounts. Such forward-looking statements are based on numerous assumptions regarding the company’s present and
future business strategies and the environment in which the company will operate in the future and such assumptions may or may not prove to be correct. These forward-
looking statements speak only as at the date of this presentation. The company expressly disclaims any obligation (other than pursuant to law) or undertaking to disseminate
any updates or revisions to any forward-looking statements contained herein to reflect any change in the company’s expectations with regard thereto or an ge in events,
conditions or circumstances on which any such statement is based. d ESSENTRA
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